
                                               

 

 

Cadbury Generosity 2.0 Kenya – Buy Scan & Win 
 

 The promoter of this competition is: 

Perfect Solutions Through The line Pty Ltd t/a Marketing Advertising (registration 
number: 2013/057375/07), a company incorporated in the Republic of South 
Africa and having its principal place of business at Unit 15 Royal Cape Park, 1 
Londonderry Road Ottery, Cape Town. 

And 

Mondelez International Proprietary Limited ("Mondelez") (registration number: 
1989/000735/07), a company incorporated in the Republic of Kenya and having 
its principal place of business at Kofisi Block A, 2nd floor, Keystone Park Riverside 
Drive, Kenya Nairobi.   

(collectively, "promoters") 

All persons entering the Generosity 2.0 “Buy, Scan & Win” Campaign ("the 
promotional campaign", alternatively "the campaign") ("the entrants") agree 
that their participation in this promotional competition will constitute their 
agreement to comply with these terms and conditions and that the campaign rules 
as set out in these terms and conditions are binding on them. If you do not agree 
with these terms and conditions, please do not participate.  

 

Please refer to the Facebook page for the current Terms and Conditions for this 
Promotion: 

(www.perfectsolutionsa.co.za) 

1.  Important notice 

 

1.1  These terms and conditions and campaign rules contain certain terms and 
conditions which appear in similar text style to this clause and which: 

1.1.1  may limit the risk or liability of the promoters or a third party; 
and/or 



                                               

 

1.1.2  may create risk or liability for the entrant; and/or 

1.1.3  may compel the entrant to indemnify the promoter or a third party; 
and/or 

1.1.4  serves as an acknowledgement of a fact by the entrant. 

1.2  The entrant's attention is drawn to these terms and conditions because they 
are important and should be carefully noted. 

1.3  The entrant cannot be a juristic person and must be a natural person. 

1.4  Nothing in these terms and conditions is intended to, or must be 
understood to, unlawfully restrict, limit or avoid any rights or obligations, 
as the case may be, created for either the entrant or the promoters in terms 
of the Consumer Protection Act, 68 of 2008 ("the CPA").  

1.5  The entrant acknowledges that by submitting his or her entry to the 
campaign he/she has been given an appropriate opportunity to first read 
these terms and conditions before entering and that he/she understands 
and agrees to the terms and conditions. 

1.6  All entrants to this promotional campaign and winners participate entirely 
at their own risk. By reading and accepting these terms and conditions, the 
entrant and selected winners give consent to these risks and 
hereby indemnifies and holds harmless the promoters, their associated 
companies, directors, officers, employees and/or agents of any and all 
liability pertaining to any damage, cost, injuries and losses of whatever 
nature sustained as a result of their participation in the campaign, or their 
participation in the experience that the random selected winners choose 
and related events and activities, save where such damage, cost, injuries and 
losses are sustained as a result of the gross negligence or wilful misconduct 
of any indemnified party. 

 

2. Promotion period  

2.1 The Promotion will run from 03 August 2020 until 03 October 
2020 ("the Promotional Period"). No entries received after 23h59 on 03 
October 2020 will be accepted.  



                                               

 

2.2 The Promotional Period may be extended or curtailed at the discretion of 
the Promoter. 

3. Rules of the campaign 

3.1 This promotional campaign will only be run in selected retail stores 
throughout the country and entries are only valid when product is 
purchased within one of these participating stores. 

3.2  The promotional competition will afford the first entrants to receive their 
share of 1000 000KES Mobile money Cash back sent directly to their 
Mobiles phones, thereafter the full donation will go back to Red Cross 
Children’s Hospital. 

3.3  Prizes are not transferable and may not be exchanged or redeemed for 
cash or other prizes. The promoter however has the right to substitute the 
prize won within the same value of the allocated prize should they choose 
to at the time of awarding the winners their prizes. 

3.4 If the prize is not taken up for any reason, prizes shall be forfeited or be 
the subject of adding it back into the digital system or be allocated at the 
promoters' discretion to another random winner. 

4. Who may enter  

4.1  All entrants in the promotional campaign, must, at the time of entering the 
campaign: 

a) be a natural person and be at least 18 (eighteen) years of age; 

b) be a citizen and / or legal resident of the Republic of Kenya;  

c) be in possession of a valid Kenyan Identity Document, resident / 
work permit and / or Driver’s license; and 

d) be residing or be present in Kenya for the duration of the 
promotional period and for the period during which the prize draws 
and the delivery or collection of the prize/s takes place.   

4.2 Participation in this promotional competition excludes the promoters, the 
directors, members, partners, employees, staff employed by the 
participating wholesalers, agents or consultants, the suppliers of goods or 
services in connection with this promotional campaign, or any other person 
who directly or indirectly controls or is controlled by the above named 



                                               

 

parties and their respective spouses, life partners, business partners or 
immediate family members (being parents, children, brothers, sisters, 
fathers and/or mothers) and / or business partners or associates of any of 
the aforesaid persons. 

5. How to qualify for the promotional campaign  

5.1 To qualify for the promotional campaign, each entrant must: 

5.1.1 Buy any Variant of Cadbury 80g chocolate – 1 piece 

5.1.2   Buy any Variant of Cadbury 80g chocolate – 2 or more pieces 

5.1.3 Buy any Variant of Cadbury 150g chocolate – 1 or more pieces

5.2  Scan the QR code found on the Campaign advertisement, state quantity of 
your purchase, engage and get instant digital rewards in terms of mobile 
money 

5.3  Entrants to retain their till slip showing the purchase of 1 x 80g or 2 x 80g 
or more or 1 x 150g or more as proof of receipt which they will have to take 
images of to complete the verification process. Failure to produce proof of 
purchase/verify on request will result in disqualification of the entry. 

5.4 Participants may enter the promotional campaign to a maximum of 10 
entries, subject to each entry being submitted separately and in accordance 
with entry requirements, however they will be limited to winning only one 
prize per purchase throughout the duration of the promotion. 

5.5 Each purchase of 1 x 80g or 2 x 80g or more or 1 x 150g or more will result 
in 1 entry per every purchase made. 

5.6 Invalid Entries: Entries which are incomplete, unclear, submitted via an 
incorrect entry mechanism or contain errors or false information, or are 
from Disqualified Persons will be declared invalid. The Promoters may 
refuse to award the prize if the Terms have not been adhered to or if the 
Promoters detect any irregularities or fraudulent practices. 

5.7 Ensure when you enter the Campaign the Cadbury bundle is within the first 
10 items you scan through the till point to confirm verification. 

6. Awarding of prize  



                                               

 

6.1 Winners will be awarded instantly upon completion of the whole process 
on our audited system. 

6.2 Winners will need to ensure their purchase to enter is done within the 1st 
10 items bought at the store. 

6.4 Winners will need to produce a valid till slip from the participating store 
showing purchase of 1 x 80g or 2 x 80g or more or 1 x 150g or more as well 
as provide proof of residence and answer the criteria set as a valid entrant 
where  before they will be declared a winner. 

6.5 Should there be any suspicion of any fraudulent activity relating to the entry 
requirements of this competition the promoter holds the right to disqualify 
the finalist and not award them their prize. 

6.6 The promoters reserve the right to amend the terms and conditions and to 
terminate the competition at any time. In the event of such termination, all 
participants agree to waive any rights that they may have in terms of the 
competition and acknowledge that they will have no recourse against the 
promoters, their advertising agencies, advisors, suppliers and nominated 
agents. 

 

7. PRIZES 

7.1 The prizes to be won via the Cadbury Generosity 2.0  will enable you to 
win your share of 1000 000KES in Mobile money cash. 

7.2 The prizes are only mobile money cash back. 

7.2.1.  The amount each consumer could be awarded is 20 Bob per engagement.

7.3 The Cash Prizes will be delivered via eWallet, to the mobile number that the 
Participant used to enter the Promotion and that was drawn in the random 
select draw. A Cash Prize winner may not provide an alternative number to 
which the Cash Prize will be sent.  If a Cash Prize winner is unable to redeem 
the Cash Prize for any reason on the number drawn, the Cash Prize will be 
forfeited, and the Promoter will move on to the next finalist. 

7.4 Winners will need to acknowledge the Terms & Conditions along with 
providing proof of receipt to confirm that they have received their prize, and 
this will be held on file in accordance with the Consumer Protection act. 



                                               

 

8. Indemnity  

8.1 To the extent permitted by the Consumer Protection Act and any other 
applicable law: 

a) The entrants and/or winner(s) hereby indemnifies the promoters, 
their associated companies, directors, officers, employees and/or 
agents against any direct, indirect, special, incidental, consequential 
or punitive damages or loss of any kind regardless of how this was 
caused, and whether it arose under the law of contract or delict or 
otherwise, because of the participants entrance to the promotional 
campaign. 

b) The promoters exclude all warranties (express or implied), 
representations and liabilities regarding this promotional campaign 
(other than for death or personal injury caused by its negligence 
and/or fraud). 

8.2 The promoters reserve the right, at any time, to verify the validity of 
participants (including but not limited to a participant’s identity, age and 
place of residence) and to reject any entrant who has not complied with 
these terms and conditions. 

8.3 Errors and omission may be accepted at the promoters' discretion. Failure 
by the promoters to enforce any of its rights at any stage does not constitute 
a waiver of those rights. 

8.4 Neither the promoters nor their agents or distributors will have any liability 
in relation to this promotional campaign. 

8.5  By participating in this promotional campaign, entrants agree to allow 
marketing material to be sent to them from the promoters during and after 
the promotional period. However, entrants will have the option to 
decline/opt Out of such marketing material. 

9. Confidentiality  

9.1 Entrants of this Promotion are voluntarily providing their personal 
information to the Promoter, its associated agencies and the third-party 
service providers running the Promotion in conjunction with the Promoter. 

9.2 By entering this Promotion, Entrants authorize the Promoter to collect, 
store and use (not share) personal information of participants for 



                                               

 

communication or statistical purposes. Participants are entitled to decline 
any marketing communication and inform the Promoter in writing should 
the Entrant wish to be removed from all communication. 

9.3 By entering this Promotion, the Entrant consents that the Promoter may 
use names and images taken of the winners and/or Entrants for publicity 
purposes, without any further remuneration being payable to the winner. 
All promotional material will become the sole property of the Promoter. 
However, the Entrant and/or winner has the right to decline participating 
in any promotional activity or to object to these images being used by 
written notification to the Promoter at No 6 Woodmead Estate, 1 
Woodmead Drive, Woodmead, Sandton, Attention: Legal Department. The 
written notification is to reach the Promoter by no later than the last 
stipulated draw date. 

10. General 

10.1 The promoters reserve the right to amend, modify, change, postpone, 
suspend or cancel this promotional campaign and any prizes, or any aspect 
thereof, without notice at any time, for any reason that the promoters 
reasonably deems necessary. 

10.2 The onus rests on the entrants to check the website for updates to the terms 
and conditions. 

10.3 No liability shall lie on the promoters in favour of any entrant, winner(s) 
and/or third party arising from such cancellation, suspension or 
termination. Therefore, the entrants waive his/her right which they may 
have against the promoters and hereby acknowledges that they will have no 
right of recourse or claim of any nature whatsoever against the promoters. 

10.4 By entering the competition in accordance with its terms, you are entering 
a promotional campaign for the purposes of the CPA and the promotional 
campaign will be conducted in accordance with the relevant provisions of 
the CPA. Should you win a reward in the campaign, you undertake to 
expeditiously do all things necessary to enable the promoter/sponsor to 
comply with its obligations under the CPA including, but not limited to (i) 
providing such personal information as may be required in order to 
facilitate handing over the prize (including providing proof of address and 
identity number) and (ii) signing receipt of the prize upon its delivery. 



                                               

 

10.5 Participants of this promotional campaign are voluntarily providing their 
personal information to the promoters, their associated agencies and/or 
any third-party service providers running the promotional in conjunction 
with the promoters. 

10.6 The promoters shall conduct the competition, and the promoters' decision 
on any matter related to the competition, including the selection of prize 
winners, is final and no correspondence will be entered into. 

10.7 If part or all of any clause of these terms and conditions is illegal, invalid or 
enforceable: 

10.7.1 It will be read down to the extent necessary to ensure that it is not 
illegal, invalid or unenforceable, but if that is not possible; 

10.7.2 It will be severed from these terms and conditions and the remaining 
provisions of these terms and conditions will continue to have full 
force and effect. 

10.8 All terms and conditions are subject to the laws of Republic of South Africa 
and should a doubt or dispute occur, it will be taken before the courts of 
Republic of South Africa. 

10.9 This promotional competition is not applicable in conjunction with any 
other offers/ promotions offered by the promoters 

 


